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March 30, 2006 Golf Marketing Notes: Q'aja Debuting New Men’s Collection
Print This Issue = GOLF WORLD's Annmarie Dodd reports London-based
tailor Tony Q'aja in May will debut his @'aja Golf men's
collection for sale online and in British golf club shops. Polo
shirts and pants priced $130-325 “will launch at select U_5.
shops later this year.” 'aja has dressed pro golfers
including Darren Clarke, Lee Westwood, Graeme McDowell
and Sam Torrance, and “provided suits for Britain's Olympic
MELLC TR tcam”™ (GOLF WORLD, 3/31 issue). Nike Golf Dir of Apparel
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Sports Media David Hagler, in a MY TIMES Style section piece, said,

Angels End Contract “Traditionally, golf has been more about the lifestyle of the |

Talks With FSN West sport as opposed to the idea that apparel can perform and 2 S y :

FSN North Enhancing help you play I::re’_[ter. But gu:ulfer; are transitioning fru:um_the TR ( N ll |r _

Brewers Telecasts cotton lifestyle pieces and getting more comfortable with Clothier Tony Q'aja To
performance fabrics™ (N.Y. TIMES, 3/30). Debut Golf Line In May
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